
Community Health Media Center Cuts Time & Cost for Shared Advertising 
 
A new online repository of advertisements and marketing materials, the Community Health Media 
Center (CHMC) enables awardees and partners to select and place audience-tested ads easily and cost-
effectively. Launched last summer, the CHMC includes nearly 100 ads produced by the Division of 
Community Health, awardees, and partners related to obesity and other chronic conditions. The CHMC 
features ads in a variety of media including, print, television, radio and web with themes that include 
healthy and unhealthy food and drink, physical activity, physical activity in schools and daycares, built 
environments, active transit, as well as cross-cutting themes.  
 
Using ads in the CHMC, awardees are able to maximize their program’s promotion dollars by: 

 Minimizing risk by leveraging ads with audience-tested research 

 Investing in audience research and evaluation of promotion efforts rather than developing new, 
untested and expensive creative concepts 

 Taking advantage of ads that have talent and licensing fees bought out  

 Customizing proven ads with a local tag for a nominal fee 
 
To access the CHMC, visit www.cdc.gov/NCCDPHP/dch/chmc. We encourage staff and awardees to 
check the site often as new ad materials are added daily.  
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